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The Helicopter
Sightseeing
Growth Blueprint

The complete marketing framework for helicopter sightseeing
brands that want to grow online. Growth checklist, audit
insights, ad formats, search trends, and a full campaign

calendar.
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The Digital Growth Checklist
20 moves. See where you stand.

Insights From 50+ Operator Audits
The 10 most underleveraged opportunities.

Where Operators Lose Customers
The journey and biggest drop-offs.

Ad Formats That Sell Flights

18 formats with real creative examples.

Search Trends by Season
When demand peaks and dips.

28-Event Campaign Calendar
Every occasion mapped across the year.

Revenue Hiding in Your Gaps
What fixing one gap could mean.

Get Your Free Brand Audit
A personalized audit at no cost.



Ol The Digital Growth Checklist

These are the 20 highest-leverage marketing moves we see across helicopter
sightseeing operators scaling online. Check what you have. Circle the 2-3
that made you pause.

OFFER & PRICING

[ ] #o1

[ ] #02

[ ] #o3

[ | #oa

Low-barrier entry offer

Free scenic previews, gift vouchers, experience guides. Start a conversation, not
a hard sell.

Structured upsell at booking

Champagne upgrades, photography packages, extended routes. Adds 20-40% to booking
value.

Dynamic seasonal pricing

Peak premiums, off-peak incentives, event-based rates. Maximizes revenue per seat.

Flexible payment options

Affirm, Klarna, deposit-only holds. Removes the barrier for $500-$2,000+
experiences.

AD PRODUCTION

[ ] #os5

[ ] #oe

[ ] #o7

Hook-first ad creation

80% of performance is the first 2-3 seconds. Test 50+ hook variations with aerial
footage.

Five formats in rotation

POV flights, testimonials, BTS, scenic reveals, occasion highlights. Each reaches
different buyers.

Customer content as primary engine

Real passengers mid-flight, genuine reactions. Outperforms polished brand content
every time.

LEAD NURTURE & SPEED

[ ] #os

Multi-step follow-up sequence

Text, email, phone over 7 days. Most leads need 3-5 touches before booking.
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[ ] #09

[ ] #10

Under-5-minute response time

Responding in under 5 minutes = 3-5x more conversions. Most operators take 8-24
hours.

Concierge and partner pipeline

Hotel desks, event planners, travel agents. Relationships that deliver pre-
qualified leads.

Al & AUTOMATION

[ ] #11

[ ] #12

[ ] #3

Al assistant on your booking page

Handles midnight inquiries. Knows routes, aircraft, weather policies,
availability.

Al-assisted creative production

Ad copy, hook ideas, seasonal angles at volume no small team can match.

Automated lead scoring

Know instantly if it is a casual browser or a serious buyer ready to book.

WEBSITE & CONVERSION

[ ] #14

[ ] #15

Tour pages that sell

Aerial photos, real testimonials, route maps, weather guarantee, social proof.

Guided experience quiz

Narrows choices (occasion, group size, budget) and captures contact info.

CONTENT & PLATFORM

[ ] #16

[ ] #20

Repeatable content capture system
GoPro mounts, onboard cameras, monthly content batch. System beats talent.
POV flight footage as hero content
Takeoff, aerial pans, sunset landings. Top organic content across all platforms.

Packaging that generates content

Champagne pops, branded helmets, certificate moments. Every flight is a marketing
opportunity.

Google Search ads for high-intent

Captures buyers actively searching for helicopter tours, scenic flights, and gift
experiences.

12-month campaign calendar

Planned in advance, not scrambled the week before.

THE PATTERN: They built systems. The owner is not the bottleneck.
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02 Insights From 50+ Operator Audits

After auditing 50+ operators, the same patterns show up. Underleveraged
opportunities. Each one is revenue on the table.

® HIGH IMPACT ® MEDIUM IMPACT ® EMERGING

#01

Slow Response Time
Under 5 min = 3-5x more conversions. Most operators take 8-24 hours to reply.

#02

No Retargeting
95% leave without booking. No retargeting = no second chance at the sale.

#03

All Traffic to Homepage
Dedicated tour landing pages convert 2-3x higher than your homepage.

#04

Only 1-3 Creatives Running
Winning operators test 10-50+ creatives per month. Volume finds winners.

#05

No Post-Flight Follow-Up
Drives reviews, referrals, repeat bookings, and gift voucher purchases.

#06

Inconsistent Brand Voice
Website, Instagram, TripAdvisor, emalil all feel different. Trust drops.

#07

No Cost-Per-Customer Tracking
Without this number, every ad dollar is a guess.

#08

Tour Pages Display, Not Sell
Need aerial previews, real testimonials, route maps, and weather guarantees.

#09

No Al Inquiry Handling
Al captures late-night and weekend bookings competitors lose.

#10

Seasonal Moments Ignored
Valentine's proposals, corporate events, holiday gifts, bucket-list tourism.
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03 Where Operators Lose Customers

Every helicopter sightseeing brand has the same customer journey. Most leak

revenue at every stage.

SUMMARY:

10,000 100%

Creative must stop the scroll in 2-3 seconds.

300 3%
Strong hooks push this to 5-8%.

180 60% of clicks
40% bounce. Slow loads, no clear path.

18 10% of browsers
Pages that display instead of sell cost you here.

7 40% of intenders
No follow-up, no retargeting, no urgency.

1 15% repeat
No post-flight sequence = one-time flyers.

10,000 views become 7 bookings and 1 repeat flyer. Fix any single
stage = 2-3x revenue without spending more on ads.
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()4 Ad Formats That Sell Flights

18 creative formats organized by buyer awareness level. The operators
getting the best results test across all stages and let data pick winners.

Understanding Buyer Awareness Levels

Not every potential customer is in the same mental state. Your ad creative must match where
the buyer is in their journey. Here are the five levels:

UNAWARE
They do not know helicopter sightseeing exists or that it is accessible to them. Your job: stop the
scroll with visuals so striking they cannot ignore you.

PROBLEM AWARE
They want a special experience or a unique gift, but have not connected that desire to a helicopter
flight yet. Your job: position your experience as the answer.

SOLUTION AWARE
They know helicopter tours exist and are comparing operators, routes, and prices. Your job: show
why your operation is the best choice.

PRODUCT AWARE
They know your brand and are weighing whether to book. Your job: close with social proof, trust
signals, and guarantees.

MOST AWARE
They have visited your site, maybe abandoned a cart. They just need a reason to act now. Your job:
urgency, limited availability, seasonal triggers.
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Formats at a Glance

UNAWARE Scroll-stopping aerials, dramatic reveals, aspirational lifestyle

PROBLEM AWARE  Gift narratives, date-night positioning, bucket-list triggers

SOLUTION AWARE Route deep-dives, safety credentials, aircraft spotlights

PRODUCT AWARE  Social proof, pilot stories, testimonial showcases

MOST AWARE Limited seats, occasion urgency, seasonal deadlines, offers
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f same sKky.
—W‘lfferent‘ window.

Absurd Comparison
Unexpected contrast. Pause, feel, share.

L\ T
SUNDANCE HELICOPTERS “1

Contrarian Comparison
Crowd vs. sky. Challenge the default vacation.

Your room
doesn’t have
this view.

Book a helicopter

Emotion-Based Comparison
Familiar comfort vs. once-in-a-lifetime view.

: This iswhat ~
2 1,500 feet
y looks like.

Helicopter tours daily.

N

PAPILLON

Scroll-Stopping Aerial
Pure visual impact. Stop the thumb with POV.

She said yes
at 1,500 feet.

Book a private proposal flight.

FlyNYON

Emotional Aspirational
The moment that sells itself. Raw desire.

Give the gift
of the sky.

The gift nobody expects and nobody forgets.

MAVERICK HELICOPTERS

Gift Narrative
Positions the flight as the gift nobody expects.



Every seat Meet your pilot.
is the window seal.

YOUR HELICOPTER TOUR

SEAT ALTITUDE

WINDOW 1,500 FT

DEPARTURE: GOLDEN HOUR

PASSENGER: YOUR NAME HERE

FLYNYON "
Feature Highlight Brand Trust / Pilot Story
Clever feature framing. Every seat is the best. Put a face behind the flight. Trust through people.
Full reschedule. No. [eé r
Dinner for Two $299
Concert Tickets. $299.
100%
\évuiﬁj\:fg: Spa Day for Two. $299,

Same price. Different lifetime of memories.

SUNDANCE HELICOPTERS

Objection Solver Value Reframe
Kills the #1 booking objection on the spot. Same price, wildly different memory. Reframes cost.

Views worthy of
What 2,847 passengers your next story.
are S'd_vil]g. The helicopter tour that breaks your feed.

PAPILLON MAVERICK HELICOPTERS

Social Proof Wall UGC Social Collage
Volume of reviews closes skeptics instantly. Real passengers, real posts. Proof that sells.



Ready for takeoff.

MAVERICK HELICOPTERS

Studio / Brand Showcase
Clean, premium. Brand world at a glance.

Every kid dreams of flying.

BLUE HAWAIIAN

Family Occasion Trigger
Emotional pull for parents. Make it real.

UGC + Urgency CTA
First-person seat view. Your turn.

mVEElCK HELICOPTERS

Direct CTA
No fluff. Clear invitation. Drives action.

Whatareyou - « -

waiting for?

MAVERICK HELICOPTERS
Montserrat Medium, charcoal, 9pt, +140

Bucket-List Trigger
Taps personal goals. What are you waiting for?

LIBERTY HELICOPTERS

UGC Viral Style
Real reaction, real reach. Shareable by design.




More Ad Formats Worth Testing

Formats commonly used by high-performing operators:

UNAWARE

Scripted Skits
Dramatic or humorous surprise flight storylines.

Extreme POV Animation
Helicopter in exaggerated animated flight contexts.

Aspirational Destination
The world from above, not just the aircraft.

PROBLEM AWARE

Wrong Gift Narrative
Relatable gifting regret. Your experience is the answer.

'Stop Buying Generic Gifts'
Challenges forgettable presents head-on.

Expert / Pilot Testimonial
Chief pilot or aviation expert adds authority.

SOLUTION AWARE

Aircraft Spotlight
Fleet details, safety ratings, passenger comfort.

Custom Route Walkthrough
Consultation to flight completion. Builds trust.

'5 Signs of a Premium Tour'
Educational. Positions you as the standard.

PRODUCT AWARE

ASMR Flight Close-Ups
Rotor spin-up, champagne pop, skyline reveal.

Founder / Pilot Story
The person behind the brand. Connection.

POV First-Person Flight
First-person perspective. Drives desire.

Us vs. Generic Comparison
Private charter vs. bus tour. Side-by-side.



MOST AWARE

Gift Voucher Reveal
Real recipient, real reaction.

'Raw BTS' / Hangar Footage

No polish. Mechanics at work. Feels real.

Retargeting Carousel
'You were looking at this route.’

Seasonal Deadline
'‘Booking cutoff: 3 days.' Pure urgency.
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05 Search Trends by Season

When people search for helicopter sightseeing. Peaks = biggest

opportunities. Smart operators also advertise during dips when costs are
lower.

100

75

50

25

0] i |
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov
@ scenic Flights @ Gift Experiences [ Proposals/Occasions [ Corporate/Charter

WHAT TO DO:

Advertise during dips (Jun-Aug) when costs are low.
Scale 4-6 weeks before peaks. Be top of mind when buyers are ready.
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6 28-Event Campaign Calendar

Every occasion mapped. Launch ads 4-6 weeks before each event.

Jan

Feb

Mar

Mar-Apr

Apr

May

May-Jun

Jun

May-Aug

Jun

Jun-Aug

Jul

Aug

Aug-Sep

Sep-Oct

Oct

Oct-Nov

Oct-Nov

Nov

Late Nov

New Year's

Valentine's

Day

Women's Day

Spring Season

Easter/Passove

r

Mother's Day

Graduation

Father's Day

Wedding Season

Proposal Peak

Anniversaries

Summer Peak

Back to School

Fall Preview

Engagement Pk2

Breast Cancer

Diwali

Early Holiday

Thanksgiving

Black
Fri/Cyber
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Start the year with a view worth
remembering

She will remember this longer than the
dinner

You do not need a reason. You are the
reason.

New season. New altitude. New you.

Some traditions deserve something

extraordinary

The gift she will talk about for years

Mark the moment that changed everything

For the man who built the life you love

Something breathtaking before the vows

She said yes above the skyline

Carry the memory of this flight forever

Make every summer moment unforgettable

One last adventure before the semester

The piece of sky that makes autumn

golden

The most important question deserves the
best view

Wear strength. Fly above the fight.

Celebrate light from a thousand feet
above

Best gifts are ones they never saw
coming

For everyone who made you who you are

Do not give a gift they will forget

Women 25-45

Couples

Women 28-50

Adventure

Families

Adult children

Parents

Adult children

Couples

Men 25-40

Couples

Tourists

EEIES

Adventure

Men 25-40

Women 30-60

South Asian

Luxury buyers

EEIES

All segments

il



Nov-Dec

Dec

Dec 31

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Hanukkah
Christmas

New Year's Eve
Corporate
Events
Proposals
Birthday
Charters

Bucket-List

Self-Gift
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Eight nights. One unforgettable flight.

Moments that deserve something

extraordinary

Ring it in from the sky

Impress clients above the competition

The proposal they will tell forever

A birthday they will never forget

Stop scrolling. Start flying.

You earned this view

Jewish comm.

All segments

Couples 25-50

B2B

Men 25-40

All ages

Adventure

Women 28-50

16



07 Revenue Hiding in Your Gaps

Fix one gap. See the impact. Conservative estimates from real operator
data.

+200%

lead conversion

Fix Response Time
12hr avg > under 5 min
30 inquiries/mo, closing 3 could become 9. At $800 avg = $4,800 more/month.

+35%

repeat bookings

Add Post-Flight Sequence

No follow-up > 5-email series
10 repeat flyers/year could become 35. At $700 avg = $17,500 extra revenue.

+25%

conversion rate

Launch Retargeting
No retargeting > visitor retargeting
Buyers need 3-7 visits. Retargeting brings them back at a fraction of cost.

2-5X

cost improvement

Test More Creatives
2 creatives > 20+ per month
Best vs. worst ad = 5-10x different. Volume cuts cost per customer in half.

SUMMARY:
Conservative numbers. Most operators have 3+ gaps open.
Fix one at a time. Each fix makes the next one more powerful.
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Get Your Brand's
Marketing Audit
For Free.

You have seen the full framework. Now see how your brand stacks
up. We will review your website, ads, social presence, and
customer journey.

audit.connectlabz.com

What is included:

Website conversion assessment
Ad creative and targeting review
Social media presence analysis
Customer journey gap identification
Competitive positioning overview

Custom growth roadmap

No commitment. No pressure. Just clarity on what is working and what is not.

Know more about us? connectlabz.com

&€ Connectlabz

connectlabz.com
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