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The Jewelry
Brand Growth

Blueprint

The complete marketing framework for jewelry brands that want
to grow online. Growth checklist, audit insights, ad formats,
search trends, and a full campaign calendar.
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The Digital Growth Checklist
20 moves. See where you stand.

Insights From 50 Brand Audits
The 10 most underleveraged opportunities.

Where Most Brands Lose Customers
The journey and biggest drop-offs.

Ad Formats That Sell Jewelry
16+ formats with real examples.

Search Trends by Season
When demand peaks and dips.

28-Event Campaign Calendar
Every gifting moment across the year.

Revenue Hiding in Your Gaps
What fixing one gap could mean.

Get Your Free Brand Audit
A personalized audit at no cost.



Ol The Digital Growth Checklist

These are the 20 highest-leverage marketing moves we see across jewelry
brands scaling online. Check what you have. Circle the 2-3 that made you

pause.

OFFER & PRICING

[ ] #o1

[ ] #02

[ ] #o3

[ | #oa

Low-barrier entry offer

Free sizing kits, consultations, style guides. Start a conversation, not a sale.

Structured upsell at purchase

Matching earrings, chain upgrades, care kits. Adds 15-30% to order value.

Annual price increases

Costs rise yearly. A small increase compounds fast and protects margins.

Payment options at checkout

Affirm, Klarna, 50/50 splits. Removes the barrier for higher-ticket pieces.

AD PRODUCTION

[ | #os5

[ ] #oe

[ ] #o7

Hook-first ad creation

80% of performance is the first 2-3 seconds. Test 50+ hook variations.

Five formats in rotation

Demos, testimonials, BTS, educational, lifestyle. Each reaches different buyers.

Customer content as primary engine

Real customers wearing and sharing. Outperforms brand content every time.

LEAD NURTURE & SPEED

[ ] #os

R

[ ] #10

Multi-step follow-up sequence

Text, email, phone over 7 days. Most leads need 3-5 touches.

Show-rate optimization

Confirmation sequences and reminders lift show rates 20-40%.

Book a meeting from every meeting

Never end without scheduling the next one.
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Al & AUTOMATION

| #11 Al assistant on your inventory

Handles 2 AM inquiries. Knows your pieces, sizing, process.

| #12 Al-assisted creative production

Copy and hook ideas at volume no small team can match.

| #13 Automated lead scoring

Know instantly if it is a browser or a serious buyer.

WEBSITE & CONVERSION

[ ] #14

[ ] #15

Product pages that sell
Lifestyle images, real-person sizing, story, social proof.
Guided shopping quiz

Narrows choices and captures contact info.

CONTENT & PLATFORM

| | e

[ ] w7

[ ] #8

[ ] #9

[ ] #20

Repeatable studio setup

Consistent lighting, monthly shoots. System beats talent.

Process content showing craft
Pouring metal, setting stones. Top organic content.
Packaging that generates content

Every shipment is a marketing opportunity.

Google Search and Shopping ads

Captures buyers actively searching for what you sell.

12-month campaign calendar

Planned in advance, not scrambled the week before.

THE PATTERN: They built systems. The owner is not the bottleneck.

ConnectLabz | connectlabz.com



02 Insights From 50 Brand Audits

After auditing 50+ jewelry brands, the same patterns show up. Not mistakes.
Underleveraged opportunities. Each one is revenue on the table.

® HIGH IMPACT ® MEDIUM IMPACT ® EMERGING

- oHoeH #01
Slow Response Time

Under 5 min = 3-5x more conversions. Most take 8-24 hours.

. oHoH #02
No Retargeting

95% leave without buying. No retargeting = no second chance.

. oHoH #03
All Traffic to Homepage

Landing pages convert 2-3x higher than your homepage.

- oHoeH #04
Only 1-3 Creatives

Winning brands test 10-50+ per month. Volume finds winners.

~ MEDIUM #05
No Post-Purchase Follow-Up

Drives reviews, referrals, repeat purchases. Huge lifetime value.

~ MEDIUM #06
Inconsistent Brand Voice

Website, Instagram, email feel different. Buyers notice.

- MEDIUM 407
No Cost-Per-Customer Tracking

Without this number, every ad dollar is a guess.

~ MEDIUM #08

Pages Display, Not Sell
Need lifestyle context, real sizing, story, and social proof.
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| EMERGING #09

No Al Inquiry Handling
Al captures 2 AM sales competitors lose. Gap widening.

| EvERGING #10

Cultural Moments Ignored
Diwali, Hanukkah, Eid, Quincearfieras. Underserved, high-intent.
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03 Where Brands Lose Customers

Every jewelry brand has the same customer journey. Most leak revenue at
every stage. Here is where the biggest drop-offs happen.

SUMMARY:

10,000 100%

Creative must stop the scroll in 2-3 seconds.

300 3%
Strong hooks push this to 5-8%.

180 60% of clicks
40% bounce. Slow loads, no clear path.

18 10% of browsers
Pages that display instead of sell cost you here.

7 40% of intenders
No follow-up, no retargeting, no urgency.

1 15% repeat
No post-purchase sequence = one-time buyers.

10,000 views become 7 sales and 1 repeat buyer. Fix any single
stage = 2-3x revenue without spending more on ads.
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04 Ad Formats That Sell Jewelry

16+ creative formats organized by buyer awareness. The brands getting the
best results test across all stages and let data pick winners.

UNAWARE Scroll-stopping visuals, absurd imagery, Al concepts
PROBLEM AWARE  Myth-busting, contrarian angles, comparison grids
SOLUTION AWARE Craftsmanship deep-dives, material spotlights
PRODUCT AWARE  Social proof, founder stories, showcases, personalization

MOST AWARE Limited editions, occasion triggers, trending, urgency
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AURELIA

JEWELLERS

THE HERITAGE

Discover timeless craftsmanship,
and enduring beauty.
legacy.

TS

SHOP THE COLLECTION.

Scroll-Stopping Visual
Pure visual impact. Stop the thumb.

GUILTY T
IXCESSIVE SH

Al-Generated Concept
Test dozens of concepts per week.

AURELIA JEWELRY

0y 0,

LAB GROWN EMERALD NATURAL EMERALD

$1,580 $16,900

Enjoy complimentary shipping
and 30-day returns.

Comparison / Myth-Bust
Side-by-side builds trust.

Absurd Imagery

Unexpected context. Pause and share.

LUMINA JEWELLERS

THE CORONA COLLECTION

Brand Story Visual
A world the buyer wants to join.

Stop buying jewelry
that looks like

everyone else’s.

Custom fine jewelry.
Made for one person. Yours.

>

AETERNA CUSTOM JEWELRY

Typography / Contrarian
Bold statement. Challenge norms.



UNCOMPROMISING ARTISTRY.
UNFORGETTABLE MOMENTS.

i

~ *In-House

i HandEqoreegl Prong Setting

S — ]
— |
18k Gold,

. Hallmark-Certified

Cast & Hand-Filed.
Never Stamped.

aurum. (roptiow )

Craftsmanship Deep-Dive
Proves value without words.

THE HOOP COLLECTION

WATERPROOF
JEWELRY

Collection Launch
New collection urgency.

BRAND NAME

Love the design elements of this bracelet. It’s
perfect — not too chunky and not too dainty.

Social Proof Feature
Closes skeptics with reviews.

3D Render / Art Direction
Beautiful impossible contexts.

QO

BRAND YAND .

Wear what the world orbits.

BRAND YAND

Feature Comparison
Scale and quality context.

Personalized Feature
Fastest-growing segment.



Studio Showcase
Clean, premium. Closes sales.

" BRAND NAME

Occasion Trigger
Buyers with a reason.

TOTALLY TRENDING:

hearts!

Sparkly
statement

Trending / Seasonal
Fear of missing out.

THE COMPOSITION COLLECTION
HERMES

Brand Story
Naming creates desire.

DEFINE YOUR PRESENCE.
ONLY 50 CREATED.

) )

Los ) o T

HERMES

NEUER COLLECTION

Limited Edition
Urgency from warm audiences.

AURORA JEWELS

USE CODE

FOR 30% OFF

Discount / Offer
Sparingly. First-time activation.



More Ad Formats Worth Testing

Formats commonly used by high-performing jewelry brands:

UNAWARE

Scripted Skits
Dramatic or humorous gifting storylines.

Extreme Situation Animations
Product in exaggerated animated contexts.

Aspirational Lifestyle
The world of the wearer, not the product.

PROBLEM AWARE

Wrong Gift Narrative
Relatable gifting regret. Your product is the answer.

'Stop Buying Generic'
Challenges cheap alternatives head-on.

Expert Testimonial
GIA gemologist or luxury editor adds authority.

SOLUTION AWARE

Material Spotlight
Conflict-free sourcing, 18k vs. 14k, origins.

Custom Design Walkthrough
Consultation to completion. Builds trust.

'5 Signs of Fine Jewelry'
Educational. Positions you as the standard.

PRODUCT AWARE

ASMR Close-Ups
Clasp closing, stone catching light, velvet box.

Founder Story
The person behind the brand. Connection.

POV Try-On
First-person perspective. Drives desire.

Us vs. Them Grid
Handcrafted vs. mass-produced. Side-by-side.
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MOST AWARE

Unboxing Reaction
Real recipient, real reaction.

'Ugly Ad' / Raw BTS

No polish. Bench jeweler at work. Feels real.

Retargeting Carousel
"You were looking at this.'

Seasonal Deadline
'Shipping cutoff: 3 days.' Pure urgency.
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05 Search Trends by Season

When people search for jewelry. Peaks = biggest opportunities. Smart brands

also advertise during dips when costs are lower.

100

75

50

25 | 1 1 o
O 1
Jan Feb Mar Apr \VEW, Jun Jul Aug
[ ] Engagement Rings @ Gitt Jewelry [ ] Fashion/Designer
WHAT TO DO:

Advertise during dips (Jul, Aug, Jan) when costs are low.
Scale 4-6 weeks before peaks. Be top of mind when buyers are ready.
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Dec
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6 28-Event Campaign Calendar

Every gifting moment mapped. Launch ads 4-6 weeks before each event.

Jan New Year's
Feb Valentine's
Mar Women's Day

Mar-Apr  Spring

Refresh

Apr Easter/Passov
er

May Mother's Day

May-Jun  Graduation

Jun Father's Day

May-Aug Wedding
Season

Jun Engagement Pk

Jun-Aug Anniversaries

Jul 4th of July

Aug Back to
School

Aug-Sep Fall
Collection

Sep-Oct  Engagement
Pk2

Sep-Oct  Rosh Hashanah

Oct Breast Cancer

Oct-Nov  Diwali

Oct-Nov  Early Holiday

Nov Thanksgiving
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Self-purchas

Romantic

Self-celebra

New arrivals

Family

Milestone

Achievement

Men's jewelr

Bridal

Proposals

Couples

Statement

Milestone

New season

Proposals

Spiritual

Cause

Celebration

Limited ed.

Sentimental

Start the year wearing who you
are becoming

She will remember this longer
than the dinner

You do not need a reason.
New season. New layer. New
you.

Some traditions deserve
something timeless

The gift she will reach for
every morning

Mark the moment that changed
everything

For the man who built the life
you love

Something borrowed. Something
breathtaking.

She said yes to you. Find the
ring.

Carry something precious
wherever you go

Make every summer moment
unforgettable

Send her off with something
that reminds her

The piece that makes every
outfit intentional

The most important question.

A new year. A new heirloom.

Wear strength. Honor her
fight.

Celebrate light with something
that shines

Best gifts are ones they never
saw coming

For everyone who made you who
you are

Women 25-45

Men 25-55

Women 28-50

Fashion-fwd

Parents

Adult children

Parents

Adult children

Brides

Men 25-40

Couples

Women 25-45

Parents

Fashion-fwd

Men 25-40

NV REINIES

Women 30-60

South Asian

Luxury buyers

Families

il



Late Nov Black
Fri/Cyber

Nov-Dec Hanukkah

Dec Christmas

Dec 31 New Year's
Eve

Ongoing Push Present
Ongoing Sweet
16/Quinc

Ongoing Bar/Bat
Mitzvah

Ongoing Self-Love
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Urgency

8-night gift

Peak gifting

Celebration

Motherhood

Youth

Coming-of-ag

Self-purchas

Do not give her something she
will forget

Eight nights. Eight
opportunities.

Moments that deserve something
that lasts

Walk in wearing something
worth remembering

She gave you the world. Give
her something.

The first fine piece she will
wear forever

A milestone. A gift this
meaningful.

Waiting for someone to gift it
is overrated

All segments

Jewish comm.

All segments

Women 25-50

INEWAEUEIS

Parents

Jewish families

Women 28-50
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07 Revenue Hiding in Your Gaps

Fix one gap. See the impact. Conservative estimates from real brand data.

+200%

lead conversion

Fix Response Time
12hr avg > under 5 min
30 inquiries/mo, closing 3 could become 9. At $800 avg = $4,800 more/month.

+35%

repeat purchases

Add Post-Purchase Sequence
No follow-up > 5-email series
10 repeat buyers/year could become 35. At $600 avg = $15,000 extra revenue.

+25%

conversion rate

Launch Retargeting
No retargeting > visitor retargeting
Buyers need 3-7 visits. Retargeting brings them back at a fraction of cost.

2-5X

cost improvement

Test More Creatives

2 creatives > 20+ per month

Best vs. worst ad = 5-10x different. Volume cuts cost per customer in half.

SUMMARY:
Conservative numbers. Most brands have 3+ gaps open.
Fix one at a time. Each fix makes the next one more powerful.
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Get Your Brand's
Marketing Audit
For Free.

You have seen the full framework. Now see how your brand stacks
up. We will review your website, ads, social presence, and
customer journey.

jewelery-audit.connectlabz.com

What is included:

Website conversion assessment
Ad creative and targeting review
Social media presence analysis
Customer journey gap identification
Competitive positioning overview

Custom growth roadmap

No commitment. No pressure. Just clarity on what is working and what is not.

&€ Connectlabz
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